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My Turn

CHERYL SOMERS AUBIN

Temps have
a lot to offer

“Give it Lo the temp to do” is a phrase that
echoes through the halls of corporate America
everyday. But in this economy, the lemp might
be anyone — it might even be you.

Numbered among the
40-odd temps who work for
one company are profession-
als of varied backgrounds.
One woman was a store
manager. Another was a
purchasing manager for a
company that went out of
AUBIN busine,‘is. Anthez‘ has a
—  master's degree and was
previously in training and development. I was a
marketing director [or a graphic design firm in
another city before relocating to Boston, just in
time for the transformation from economic “Mir-
acle” to “Mirage.” In previous lives, many of us
had our own offices - now we just sit outside
your door and answer your phone.

For many of us in a tough job market, we see
temporary work as a means of paying the rent
and of getting a leg up on the competition.
Whether an agency temp, who rotates around to
different companies, or an “in-house” temp, who
wbrks for one company, we all have one goal: to
make contacts, learn about potential employers
from the inside, prove that we're hard workers,
and hopefully be rewarded with the next open-
ing in our fields,

I worked a two-week asssignment as a re-
ceptionist in a company where the viee presi-
dent’s rule was to not order pens for the office
(she was concerned employees mirht Fry ts nbond
wieiti — 56 4 brought iy owii froin home aud
ended up supplying her office with pens).

One of the hardest assignments I had was
working in the personnel office of a company.
My task: throwing away applicants’ resumes.
With each toss I imagined my own resume. I
had to fight back the urge to call each and every
oné to wish them good luck!

It really is a test of self-esteem to perform

temporary work. We all know that temps are of-
ten given the worst assignments, but we do our
jobs and we do them to the best of our ability. At
least we're working, we tell ourselves. At least
we are in an office environment, at least we have
a paycheck. So we dress up and go off to “work”
every day, all the while telling ourselves that we
are the lucky ones.

Whatever happened to paying your dues?
After learning the ropes, getting to know who's
who in the company (and trying to get them to
know us), and even demonstrating our skills, in-
stead of being viewed as potential full-time em-
ployees (who would not have to be trained), we
are typecast by whatever function we perform in
our "temporary” work.

According to this logic, a good secretary can-
not also be a good marketing specialist, training
and development coordinator, or manager. (Why
did T ever learn to type 60 words per minute,
anyway?) In one company, an experienced “in-
house” temp was even told that someone who
worked as'a temp, and whose image was of the
same, would not be considered for a “profession-
al” position - even thought the temp was more
qualified for several openings than many of the
applicants and had the advantage of being “in-
house.” Image often does matter more than sub-
stance.

Instead of slamming doors in our faces, com-
pany managers and human resource specialists
ought to view temps as potential assets — perma-
nent assets. Remember thal the person who's
there in your office, for either a day, a month, or
a vpar may be more thar “just a temp ” Tf yvon
scratch beneath the surtace of your oitice temp,
you may even be surpised to find a real profes-
sional!

P Cheryl Somers Aubin, a former marketing di-
rector for o Washington-based graphic design
form, worked as a temp in Boston for nearly two
years, She recently returned to the Washington
area where she is working as e marketing con-
sultand.




